Demand

Reduce the demand for illegal drugs in

the United States (Goal 3b)

Reduce the prevalence of drug use

among youth (Goal 1a)

Increase the average age of new us
(Goal 1b)

Reduce the prevalence of drug use in

the workplace (Goal 3c)

Reduce the number of chronic drug

users (Goal 3d)

Figure 11

Logic Model for Goal One

Goal 1. Prevent Drug Use Among America’s Youth

Pursue a Vigorous
Media Campaign

Increase the percentage of
youth who perceive drug use
as harmful (1.2.1)

Increase the percentage of
youth who disapprove of drug
use (1.2.2)

Double the number of viewing
hours that provide anti-drug
messages (1.2.3)

Engage|the Media

Establish partnerships with
media organizations to avoid
glamorizing drug use (1.7.1)

Increase the Ability of Adults
to Discourage Drug Use

Increase the proportion of
adults who have the capacity to
help youth reject drugs (1.1.1)

Increase the proportion of
adults who attempt to influence
youth to reject drugs (1.1.2)

Reduce the proportion of adults
who regard drug use as
acceptable (1.1.3)

Increase Mentoring

Develop a national program for
increasing the number of
mentors and mentoring

organizations (1.5.1)

Increase the proportion of
adults who are trained to serve
as mentors (1.5.2)

Develop
Community Coalitions

Publish a national inventory of
community-based coalitions

and partnerships (1.6.1)

Increase the number of
communities with funded,
comprehensive, anti-drug
coalitions (1.6.2)

Provide Sound School-Based
Prevention Programs
Establish criteria for effective

prevention programs and
policies (1.4.1)

Increase the proportion of
schools that have implemented
effective programs and policies
(14.2)

Promote Zero Tolerance Policies

Promote zero tolerance policies
in all schools (1.3.1)

Increase the proportion of
communities with zero
tolerance policies (1.3.2)

Develop Prevention Principles

Develop principles for
prevention models (1.8.1)

Disseminate information on
these principles (1.8.2)

Conduct Research

Increase the proportion of
research-based prevention
products (1.9.2)




